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5 Reasons You Need
A Business Blog

No matter what kind of company you have, you need
to be blogging. As a place to start, you should have the
following four foundational  elements  as  the focus of
your online presence:

1. Your own domain name.

2. Professional web hosting.

3. A well-designed website.

4. An active blogging presence.

Blogging should be an integral part of your professional
online activity.

Even if you don't consider yourself a writer or blogger,
it  is  essential  because  your  business  blog  offers  a
primary touch point with your customers. Blogging is
easy  to  do  and  there  are  several  good  reasons  you
should be doing it.



A More Personal Connection

Much like social media, your blog gives you a chance to
connect with your customers on a more personal level.
While your website may be a collection of static pages
that simply tells them about your business, your blog is
interactive. It is a way to start a dialog where visitors to
your  site  can leave  comments  and  get  to  know you
better. Your blog provides your business with a human
face. Make sure that you use it that way and reply to
each  comment  your  readers  leave.  Engagement  is  a
two-way street.

Expertise and Credibility

One of the best things about a business blog is that it
gives  you an  opportunity  to  establish  your  expertise
and build your reputation. You can blog about things
you know, things you like, things you care about. 

For example, if you operate a law firm, blog about basic
answers to simple legal questions people have. If you
run a cleaning service, share some easy to apply house
cleaning tips.



Your blog shows your website visitors what you know
and this  engenders a growing trust  in your business.
Trust is a key factor in both user experience and search
engine optimization.

Customized Marketing

Blogging offers a much more effective and lower cost
way  to  promote  your  business  than  most  other
methods. If you want to place advertisements on other
sites,  this  often costs a significant  bit  of  money.  The
cost of solo ads, Google ads, facebook ads, and the like,
can soon add up to significant amounts.

These other costly methods don't make the same kind
of impact that a blog written by you makes. You also
get  information on your  target  market  through their
reading behavior and comments. It really is a two-fer!

Search Engine Benefits

Adding a blog to your static website is a great way to
attract traffic from search engines. The search engines
favor  sites  that  have  fresh,  authoritative,  updated



content. If you write just one blog post per week, you
will see more organic traffic from searches coming your
way, especially if you choose a few good keywords for
each post. Write two or three blog posts a week and
you will really see your traffic climb.

Visibility for Your Products & Services

Through  your  blog  post  content,  you  can  tell  your
customers about your products and services. Let them
know  about  discounts,  special  offers,  new  inventory
items  and  offline  events  that  you  are,  or  will  be,
participating in.

You can also add a feed to your favorite social media
sites  so that  every blog you post  shows up there as
well.  WordPress  has plugins  for  this,  and once again
you get double the impact (or more) for your writing. 

Now, if  writing gives you a case of  the willies,  don't
despair.  Blogging  isn't  at  all  like  writing  the  Great
American Novel. It is far more easy than that. You want
to be a good write but you don't have to be a great
writer.



Focus on the wants, needs, interests and questions of
your customers. Write short, conversational posts as if
you were speaking directly to them. 

For topics, pick something related to your business and
share  your  expertise  with  your  target  market.  Your
business blog does not need to reinvent the wheel; it
just needs to be helpful and engaging.

Doing that will attract to visitors you want to your blog
and, by association, to your website.



Where To Start With
Your Business Blog

A business blog offers you an ideal way to reach out to,
and communicate with, your customers. It also attracts
new potential  customers to your company's website.
So, how do you get started with your business blog?
Here are a few things to think through and plan out,
before you set pen to paper or finger to keyboard to
create that all-important content.

Define Your Target Audience

Before you get started with any business process, it is
important  to  define,  as  precisely  as  possible,  your
target audience. Ask yourself these crucial questions:

 Who will you be writing to?

 What will they likely expect from your blog?

 How do they prefer to digest information?

 How do they envision themselves?



Create  a  profile  for  your  ideal  reader.  Make  this  an
actual  individual  human  characterization  and  then
write directly  to them. Of course,  you don't  want to
limit  yourself.  You  will  ultimately  reach  beyond  your
target market as well. But if you try to appeal to too
broad an audience –  to everyone – you will  end up
capturing the attention of no one.

Your Blog's Goal

Define a clear, well-stated goal for your blog and make
it as specific as possible.  It takes a little work but it is
surely worth the effort.

It may be to simply inform your customers about your
product(s)  or  service(s),  or  solely  to  generate  new
traffic  for  your  site.  It  may  be  significantly  more
complex.  Identify  all  the  elements  and  be  sure  you
understand your purpose.

Although you may have a few goals, pick just the one
that stands out as the overriding goal for your primary
purpose. Write down this goal and make sure you have
a way to track and measure it (for example, a certain



number  of  new  prospects  per  week,  etc.).  Keep  it
flexible and modify it if you need to.

When  it  comes  to  effectively  remaining  focused  on
your  goals  you may want  to also  read Steve's  book:
Wiz's  Ten  Steps  To  Staying  Focused  On  Your
Objectives,  which  is  available  from  the  store  on
WizardsPlace, Steve's own website.

Naming Your Blog

Your blog's name may not seem so important but it is a
big consideration and it may take some time to think of
a good one. Brainstorm a big list and narrow it down. 

Don't just  use your company's name as the name of
the blog. Make it something creative that is related to
your  company.  For  example,  your  catering  business's
blog might be called something like, Chef's Corner. 

To  be  effective,  your  blog  name  should  be  clearly
readable, easy to say and remember, and it stand out
from the crowd. Coined names like Google and Yahoo
can be effective but don't always easily come to mind.

file:///F:/my%20sites/00-PLR/Content%20Sparks/Business%20Blogging/Report/http:%2F%2Fwizzardsplace..com%2F


Short can be better than long. A single word, or two or
three, can be better than several. There are really no
rules.

Do include relevant keywords in it  if  possible;  Chef's
Kitchen may be a better choice than  Chef's Corner in
this regard.

Check to be sure a matching domain name is available
and  register  it  as  soon  as  you  make  up  your  mind.
Good domain names have a habit of disappearing fast. 

Also,  search  your  blog  name  on  Google  to  see  who
your  competitors  might  be.  When  I  chose  Wizard's
Place I completely forgot to do this. When I finally got
around  to  optimizing  for  search  I  discovered  that
Wizard's of Waverly Place completely dominated for all
relevant keywords.

I had to spend a great deal more effort and even re-
brand as WizardsPlace – one word – in order to gain
top positions in search engine return pages (SERPs). 

A little advance planning always goes a long way and is
certainly worth the effort!



Brainstorm Categories

Brainstorm the first four or five categories into which
you will sort your blog posts. Pick some specific areas
within your niche that people might be interested in
learning  something  about.  Effective  category  choices
increase interest and reading.

One  category  can  be  introducing  your  products  or
services, or showing customers how they can benefit
from them.

You should also load up your blog with the first  few
posts – at least three -- before, or immediately upon,
its launch. Take some of the common questions your
customers ask and answer them. Turn these answers
into posts. But don't let this hold you back. Opening is
more important than extra posts. One will do!

Choose Keywords

It always helps to have some high-search keywords in
your blog posts. You can use various available keyword
search tools for ideas, but don't over do it. 



You don't  have to spend too much time on keyword
research, and especially not for every post. Just make a
list  of  relevant  keywords  that  get  a  fair  number  of
searches  per  month  and  use  them  naturally  in  your
posts.

More important than all  the technical issues you will
read about – and hear so many gurus speaking on and
on about – is just getting posts posted. Spend the bulk
of  your  blogging  time  actually  writing  interesting,
informative, posts and you will be just fine.

Design and Hosting

Decide whether  you will  hire  a  company to do your
design and hosting, or perhaps you would prefer to do
it  yourself  using WordPress,  Blogger  or  another  blog
platform. 

Using a platform yourself is the cheap and easy way to
go,  but  using  a  hosting  company  gives  you  more
flexibility and options. You can always start with a free
platform and roll your blog over to a hosting company
later.



I  do,  however,  suggest  you  use  the  free  WordPress
blogging platform over other choices if you elect to go
the free route. This will make it so much easier to move
to  the  self-hosted  WordPress  package  should  you
decide to do so.

If  you  go  the  self-hosted  route  –  and  I  highly
recommend you seriously consider this right from the
start – don't spend weeks, or even days, attempting to
get everything just exactly right before launching your
blog. 

Launched  now  is  always  better  than  launched  later.
Don't, as they say, let perfect be the enemy of good.

Here's  what  I  suggest.  Get  your  domain  name  and
hosting, and install WordPress. It's actually ready to go
right out of the box. Do the following:

1. Set a static page as your home page.

2. Set your blog index page as an internal page.

3. Write at least one (better 3 to 5) post(s).

4. Use the more link after your first paragraph.

5. Create About and Contact pages.



You are ready to get going. Don't wait until you find the
right theme. You can add that later. Don't wait until you
have  all  the  right  content  and all  the  right  pages  in
place.

A  website  of  any  type,  and  especially  a  business
blogging site, is always a work in progress. Accept that.
Grow with it.  The race is often won right out of the
starting blocks.

Set Your Schedule

Set up an initial  blogging schedule. It  doesn't matter
how often you blog as  long as  you do it  reasonably
often and, more importantly, consistently. 

For example,  add one new post each week.  Monitor
your results and adjust your schedule accordingly.

Three to five posts per week is a really good number
for most business blogs. This will work soundly in your
favor in developing organic traffic through search – the
most prolific, and one of the best, of all traffic sources.



Using a good editorial calendar to organize your posts
can really help. WordPress Editorial Calendar is a great
choice – and it's free.

It  really  is  easy to set  up a business  blog and get  it
going. When you are writing posts for your blog, always
remember to try and engage your readers. Encourage
them to comment and take some kind of action. 

Your  business  blog  is  a  most  powerful  two-way
communication  tool  between you and your  business
prospects,  clients,  or   customers.  Keep that in mind.
Keep your business blog active for this purpose alone.

https://wordpress.org/plugins/editorial-calendar/


Small Business Blog Ideas
To Get Your Customers

Engaged

I often speak about the IEEE (I-triple-E) of presentation.

Inform – Educate – Entertain – Engage

and it applies equally to blogging, just as it does to any
presentation media.

A good blog engages its readers. It encourages them to
get actively involved. Unlike regular static websites, a
blog is  a  dialog.  It  is  a  means  of  communicating for
both  you  and  your  customers.  Fully  engaging  your
customers  and  other  site  visitors  boosts  loyalty  and
keeps them coming back to you for more. 

Here are some simple ideas you can use to get that all-
important interaction going.



Contests and Giveaways

Hold a contest through your blog and offer a prize to
the winner. Make sure that you promote your contest
on  all  of  your  marketing  channels  including  social
media, your website (if separate from your blog) and
your offline materials. 

The goal of contests and giveaways is to get as much
traffic  to  your  blog  as  possible.  A  little  thought  and
planning always goes a long way. If you can't come up
with ideas of your own, see what others are doing or
ask family, friends, and on social media. Post the rules
online and tell them about the prize(s) you are offering.

Case Studies

Case  studies  are  great  because  they  accomplish  so
many things at  once.  They attract  readers,  showcase
clients, educate customers, and show off the benefits
of  using  your  business.  A  case  study  gives  your
prospects concrete information they can reference and
use and also shows the results that your business gets.



Customer Success Stories

Similar to case studies, customer success stories work
as  testimonials  for  your  business.  When a  customer
thanks  you  or  tells  you  how  your  business  helped
them, ask them if they would mind being featured on
the blog. 

If  they  prefer,  you  can  keep  your  customers
anonymous, but either way, this is a great way to show
exactly what your business can do for people. It creates
awareness and builds trust.

Lists and Checklists

Lists and checklists are loved by most everyone, and for
a very good reason. They are easy to read and digest.
They also get lots of reader comments going, especially
if  you ask them at the end, 'What are some of your
ideas?' 

Top ten lists are always a crowd-please, as well lists of
the  biggest  mistakes  to  avoid.  We  can  all  learn
something from those!



Creative Ideas for Your Products

One  great  strategy  is  to  write  blog  posts  that  show
people how to use your products in creative ways. This
not only informs them with new ideas but also shows
off the benefits and versatility of what you offer. This
often translates  directly,  and immediately,  into  more
sales.

Fun Videos

You don't have to write all your blog posts. You can also
create  videos.  Videos  are  great  because  they  show
rather than just  telling.  Make videos that teach your
customers  something  from  your  business  expertise.
Make it fun and you will increase the chances of your
video being shared and going viral.

You  don't  need  a  professional  studio  or  expansive
camera. Some videos can be done as screen recordings
using  slides  shows  or  capturing  “over  the  shoulder”
views  of  what  you  are  doing  on  screen.  Others,
including  interviews,  can  be  done  effectively  with  a
basic web cam. 



Most  cell  phones  and  other  mobile  devices  have
cameras that are easily suitable for live recordings.

Infographics

Infographics are visual representations of information.
They  give  your  readers  another  way  to  digest  the
information  you  offer.  You  can  make  your  own
infographic using free online programs, like  Piktochart
or Canva.

Take  the  information  you  want  to  convey  and  make
something creative with it. Infographics should be clear
and concise. 

A Mix Is Better

The best business blogs mix it up. Some days they post
an infographic; other days, they do a video. They might
talk about a new product in one post and offer a list of
simple tips in the next. 

Vary your blog posts as much as possible and keep your
eye  on traffic  analytics.  Your  stats  will  tell  you what

http://canva.com/
http://piktochart.com/


works and what doesn't. Keep trying out new ideas to
see what sticks with your readers.

Be sure  to listen to  what  your  readers  are  saying in
comments  or  emails.  Where  possible,  stay  alert  to
who's sharing what on social  media,  and how often.
Check  those  shares  for  comments  –  and  make  your
own, too.



Tips On Using Your Blog
As A Business

Communication Tool

Your business  blog is  a  way to communicate directly
with your customers on your own terms. It gives you a
chance  to  interact  with  them,  which  is  priceless  for
building relationships that will last for years.

Because you will be constantly updating and extending
your  blog,  it  can  also  offer  your  readers  up-to-date
information  about  both  your  business  and  your
industry.

Most  importantly,  blogging is  a form of  social  media
and  it  is  designed  to  get  two-way  communication
going.  Here  is  how  you  can  do  that  with  your  own
business blog.



Create a Community

Create a community on your blog where people can
share  ideas  and  ask  questions.  There  are  plugins
available for WordPress that help you do this and one
of the most popular is Disqus. It turns your blog into its
own social media channel.

Users sign up and all of their comments are integrated.
When they leave a comment, it has a link to their blog.
It also gives them a place to keep track of comments
they have left at other Disqus blogs around the ‘net.

Other plugins are used to create discussion forums and
other interactive community platforms. Think carefully
about how you will deploy and manage these. They can
be time consuming but the results can be exceptional.

Ask For Feedback

One of the best ways to use your blog is for obtaining
customer feedback. Come right out and ask by ending
your blog posts with a question. Ask them something
like, 'What do you think about this?' or 'Have you ever
experienced anything like this?' 

https://disqus.com/


Another way to get feedback is by doing opinion polls
and/or surveys. People love to give their opinions and
you also get valuable information on how they think
and  feel.  Once  again,  WordPress  has  a  number  of
plugins  available  for  you to add this  feature  to  your
blog.

Always Respond

Always respond to comments no matter what they say.
One of the deadliest blog mistakes is ignoring someone
who’s taken the time to leave a comment. 

Don't  take  offense  at  negative  comments  and  don't
take an argumentative stance in your response. Even if
the comment is meaningless, thank them or give them
a quick reply. 

Your readers will see, and respect, this and it will brand
you as someone friendly and helpful.  Get a dialogue
going and participate in it. It is part of what blogging is
about.



Frame Yourself as an Expert

One important use of your business blog is to establish
your  expertise.  Take  new  developments  in  your
industry  and  other  things  your  readers  would  not
generally know about and inform them in a new blog
post. 

In  addition  to  showing  your  readers  that  you  know
your industry, this also attracts new prospects that are
looking for the information you offer. It is a great way
to develop lots of organic traffic – traffic that follows
and converts!

Announce New Products and Services

Use your blog to advertise what is new or updated with
your  business.  Showcase your products  and services.
You  can  also  use  your  blog  to  offer  special  deals,
announce  sales  and  promotions,  or  offer  coupons
exclusively to your readers. 

One word of warning though – don't use your blog only
for  promotion.  Slip  promotional  messages  in  among



your more informative and engaging blog posts.  It  is
first about sharing, not just selling.

Branding

Your  business  blog  gives  you  an  unparalleled
opportunity to broadcast your brand message around
the  world.  Use it  to  tell  people  what  you,  and your
business, are all about. 

The great thing is, with a self-hosted WordPress blog,
you are in total control of of your message. Your blog is
a great brand reputation management tool.

When you have a business  blog,  it  is  not  enough to
simply drive online traffic to it.  You have to get your
offline  customers  to  your  blog  as  well.  And  that  is
actually not so hard to do.

First,  in  all  of  your  communications  with  customers
offline,  make  sure  they  know  you  have  a  blog.  Tell
them what they can expect to find there and offer an
incentive  –  a  discount  or  coupon  perhaps  --  to  visit
your blog and participate there.



Keep  your  blog  in  mind  when  preparing  product
launches,  marketing  campaigns,  live-streaming
productions, and the like. Always consider how these
can provide interlocking support for each other. How
can these other activities support your blog, and how
can your blog support these other activities.

Blogging  should  integrate  seamlessly  into  your  other
business activities. Those other activities should be an
endless source of new blog ideas. It is truly a win-win
situation.



Are There Any Good
Reasons NOT To Have

A Business Blog?

Everybody always tells  you that  you need a blog for
your  business.  It  helps  you  interact  with  your
customers and brands you as an expert in your niche.
Business blogs also draw more web traffic to your site. 

But are there any reasons why you might  not want to
have  a  business  blog?  There  are,  and  you  should
consider these before you get started.

Regular Posting and Maintenance

Running  a  business  blog  takes  time.  At  a  very
minimum, you need to be posting once a week, and
more if possible. For many people, writing even a short
blog post can be an arduous task. 



Consistency is key and if you're not able to keep it up,
this could be a problem. It could even be a reason not
to have a blog at all.

If  you  don't  have  time  yourself,  delegating  and
outsourcing are options. However, if you run your own
business, delegating the task to someone else is often
out of the question – you may not have any staff to
whom to delegate!

Outsourcing can work, of course, but it is a whole job
unto itself, especially if you have never done it before.
You should also keep in mind it also costs money.

Too Busy to Get Started

Before  you  start  blogging,  you  have  to  invest  some
time in making a plan for your blog. You need to create
your blog or a blog page on your website. Without the
proper planning and set-up, your blog could become
an aimless waste of your time. 

If  you  don't  have  the  time  to  get  it  started,  you
probably  won't  have  the  time to  run it  once  it  gets



going. This is just another good reason to wait until you
do have the  necessary  time.  It  is  not  failure  to  face
facts and put off starting a blog until the time is right.

No Focus

There are some compelling reasons to start a business
blog but if,  after reading them, you still  find yourself
wondering why you should bother, this is a sign that
maybe you shouldn't. 

Your business blog needs to have a clear goal in mind in
order to keep it focused. If it doesn't, it will be all over
the  place  and  could  actually  harm  your  image  by
making you look confused and scattered.

Your Customers Aren't Online

Finally, a blog on your site may not be useful to your
target  market.  This  is  especially  true  if  the
demographic  you  target  is  elderly,  conservative,  or
rural.  You may find little  response to your  blog and,
therefore, little purpose in having one in the first place.



 

If your target market doesn't spend time online or use
smart phones, it could be a wasted effort. You might be
better  off  investing  the  time and energy  into  offline
marketing that will reach your market more easily and
with less investment of time and resources.

A Trial Run

One way to find out for sure if blogging is right for you
and your business is to simply start one. They are not
expensive or difficult, especially if you use one of the
free services like WordPress.

Give business blogging a trial run and you can see for
yourself how it feels and whether or not there is any
response to it. To get early response you will need to
promote  your  blog  around  social  media  and  other
online forums. 

Organic traffic  takes time to develop,  often requiring
three to six months and several dozen posts in place.
This may be outside the parameters of your initial trial
but  be  sure  to  factor  this  in  when  weighing  your

http://wordpress.com/


results. Don't say, “Blogging doesn't work!” if you were
expecting results in the first few days that actually take
weeks to develop.

If you decide to delegate or outsource your blogging, a
few weeks  of  doing it  yourself  is  a  great  help,  if  for
nothing  else  than  it  teaches  you  exactly  what's
involved and allows you to better train – or understand
-- the people who will be doing the blogging for you.



How To Create The Blog
Voice For Your Business

Many businesses start blogs without a real plan. After
all, it is generally easy to do and you just need to start
writing.  But  actually,  there's  some  serious  planning
involved if you expect significant success, and one of
the major decisions to make is the voice of your blog. 

A good blog needs a clear and consistent voice that is
communicated on every page.  Consistency helps you
develop, market, and support, a brand and this is what
builds trust with your customers.

The Elements of a Blog Voice

What does 'blog voice' mean? It sounds simple but it's
made up of a number of different elements including
personality, beliefs, tone, style, and type of content. 

Some questions to ask yourself when determining your
blog voice include:



• Is  your  blog  going  to  be  strictly  factual  or
opinionated? 

• What values will it speak to? 

• Is  the  tone  going  to  be  casual  and  friendly  or
more professional? 

• Are  you  going  to  focus  on  recent  news  items,
write reviews or offer how-to information?

Personality  is  an  especially  important  consideration
because your blog should not be dull, formal, or overly
technical. The human aspect has to come through. It
needs to be engaging and speak to emotions as well as
simply giving the reader information.

Your Ideal Reader

The best  way to determine all  the  elements  of  your
voice  is  to  picture  your  perfect  reader.  Who do you
expect  to  become  a  fan  of  your  blog?  If  you  can
imagine  this  person  clearly,  you  can  write  posts  to
them that resonate perfectly. 

It  may take a bit  of market research. Find out which
demographics are important parts of your niche. Find



out what they like and dislike. Learn about how they
feel,  what  they  want  out  of  life,  and  how  they  see
themselves. Some people even draw a physical picture
of  their  ideal  reader  and  look  at  it  whenever  they
write!

Your Blog's Image

Now that you have created a clear image of your blog
reader, and hold it firmly in mind, the next step is to
create an image for your blog that appeals to them. 

You will want to consider not only your reader but also
your  business's  unique  selling  proposition.  The  key
question to ask yourself here is “How is my blog, how
will  it  be,  different  than  other  similar  blogs  in  my
industry?”

The answer to this question lies in the specific niche
you choose for your blog. One of the biggest mistakes
bloggers make is trying to be everything to everyone.
The truth is  that no niche is  too specific  (unless you
market to only one person). 



You need to carve out a unique place for yourself in the
blogosphere that will set your blog apart from the rest
of the crowd.

Finding Your Writing Voice

Finding a voice for your writing is something all writers
must  do.  If  you  are  going  to  blog,  you  have  got  to
consider yourself a writer, even if you don't have the
training, experience or writing chops. 

Take some time to read different blogs to see how the
voice  of  each differs.  Some write  in  a  very  personal
style, some are humorous or slightly outrageous, some
write posts that are short and to the point. Find your
own way of writing that you enjoy and that resonates
with your readers.

Do  this  right  and  you  will  be  well  on  the  road  to
successful business blogging.



Tips For Solopreneurs:
How To Take The Weight
Of Business Blogging
Off Your Shoulders

There’s no question about it  - blogging takes time. If
you  are  a  solopreneur  –  an  individual  entrepreneur
working on your own – with a daily to-do list as long as
your arm, you may feel like you don't have the time to
update  your  blog.  However,  doing  so  might  be  your
day's most important task, so don't skip it.

Here are some tips for taking the blogging weight off
your shoulders and making blogging what it should be
– fun, energizing, and creative.

Find Your Best Writing Times

Everybody has certain times of the day when they feel
more  inspired  than  others.  For  example,  you  might
have  your  best  ideas  in  the  mornings  just  after  you



wake  up.  Or  your  best  time  may  be  while  taking  a
coffee break, eating a meal, or finding some quiet time
once a week, say, on a Sunday afternoon.

Set  aside some time each day during  these periods,
whenever they are, for working on blog posts.  Strike
while the iron is hot. 

Load Them Up

Devote  an  afternoon  or  whole  day  to  writing  and
loading up your blog with draft posts. Writing daily can
be a chore and you may have days when you just don't
feel like it, or when other emergencies come up. 

However, if you write a number of posts at one time,
when  you  are  on  a  roll,  you  can  create  enough  for
several  days  or  weeks.  Just  upload it  to  your  site  in
draft form. All you have to do is publish whenever you
are ready for another post.

Or,  with  the  right  editorial  calendar  plugin  you  can
write several posts at once and then schedule them for
days  or  weeks  ahead.  Set  their  auto-post  date  (and



even time)  and then forget  them.  They will  post  on
their  own  when  the  scheduled  date  and  time  is
reached.

Keep an Idea List

Any time you get an idea for a post, write it down. It
could  be  when  you're  at  work,  out  walking  around
somewhere, or even going to sleep at night. Carry pen
and small notepad and keep it close by when sleeping.

Start  an  'Ideas'  file  and  just  keep  adding  to  it.
Whenever you are feeling uninspired or have writer’s
block, refer to this file and pick one that strikes your
fancy. Having a source of readily available fresh ideas
can be the heart of good blogging.

You might also set aside some time for brainstorming
topics. Let the ideas fly and don't judge whether they
are any good or not. An idea you think is off-the-wall
now may be a winner later. 

Your list  will  grow over time becoming its own go-to
resource there to help when needed.



Know Where to Get Ideas

Bookmark some good sites for getting new ideas when
you run out. You can find interesting ideas absolutely
anywhere online, but some of the best places include
forums, question and answer sites, article directories,
social media sites, or other blogs. 

Read  what  people  are  talking  about.  Take  each
question you see asked online and write a blog post
that answers it.

I  find  the  email  that  ends  up in  my spam filter  is  a
treasure chest of great ideas for blog posts and other
presentations. The subject lines and the body content
both trigger ideas.

Outsource and Edit

Hire  someone  to  write  your  blog  posts  for  you  and
then edit the work they deliver so that it's 'you.' One
great way to save money doing this is to hire people to
write  short  articles  (300  words  or  less)  to  use  as
skeletons that you can flesh out to 450 or 500 words.



As you edit,  expand on the points  your writer  made
and add your own ideas. This is cheap and it saves you
a  considerable  amount  of  time.  If  you  find  a  good
writer, you can also let them come up with post ideas
for you.

When the Inspiration Dies…

Whenever you simply don't feel like blogging, stop. If
you push it and write when you're not feeling inspired,
it will show in the quality of your content. You need to
give your readers nothing less than your best. 

If you are feeling uninspired, remember that there are
simply days when the writing doesn't flow. That's OK.
Don't  beat  yourself  up  about  it.  Just  take  on  some
other tasks from your to-do list and move on.



8 Business Blogging
Mistakes You Really

Need To Avoid

Business blogging is a great way to connect with your
customers.  Blogging  bring  traffic  to  your  site  and
effectively promotes your business to new prospects. 

To make this happen, all you need to do is write posts
on a regular basis. Blogging platforms like WordPress
make  it  incredibly  easy.  But  before  you  get  started,
here  are  8  common business  blogging  mistakes  that
you need to avoid.

Inapproapriate Or Confusing Design

No  matter  how  valuable  the  information  you  are
offering, if your site looks unprofessional or confusing,
nobody will  read it.  This is  also the case if  it  clashes
with your target market. 



For example,  if  you have a blog about breast  cancer
that is all fun and dramatic colors, you have a design
fail!

Take a look at websites and blogs in your niche to get
ideas. Look at the colors and design features that they
employ. Read visitor comments on blog posts and see if
there are any speaking to site design, function, ease of
use.

While you don't want to directly copy someone else's
site,  using  the  type  of  design  that  your  readers  will
expect to see is not a bad choice.

Making It the Main Draw

When integrated with your website, your business blog
should accompany your website, but it should not be
the centerpiece.  This may seem counter intuitive but
think it through.

Always keep in mind the purpose of the blog – to draw
traffic and to show your expertise in your niche. Don't
get carried away and turn your entire site into a blog.



Straying From The Point

Lots  of  business  blogs  fail  because  they  forget  what
they are there for. They lose focus and abandon their
primary objective. They stray into irrelevant topics.

Stay  focused  on  your  goal  and  the  needs  of  your
readers.  Make  sure  that  the  voice  and  message  are
consistent and that everything you write is valuable to
your specific customers. 

Me, Me, Me

While  you  want  to  keep  your  blog  relevant  to  your
business, you do not want it to be all about you. Put
yourself  in  your  readers'  shoes.  Would  you  want  to
read a blog that is nothing but self-promotion? 

Your  readers  come  to  you  for  relevant  information,
tips, advice, news about your industry, and maybe even
a  little  entertainment.  Share  stories,  even  storyies
about  yourself  and  your  successes,  but  don't  make
your  business  blog  all  about  –  and  only  about  --
yourself.



Leaving Your Readers Stranded

At the end of each blog post should be a clear call to
action.  Tell  them  what  they  need  to  do  with  the
information you have just  given them. Yeah,  I  know.
Readers should figure it out. They often don't.

You could outline  specific  action steps  that  will  help
them, ask them to sign up for your newsletter, or urge
them to contact your business about their challenges.

The call  to action could even be as simple as asking
them to share the post. The last thing you should do is
to leave them stranded.

Not Telling Everybody

When you run a business blog, you need to promote it.
You have to use every channel available to tell people
about what they will find there. You can expect people
to find  your  blog,  much less  read your  posts,  if  you
don't tell them where it is so they can. 

It sounds obvious, but it really isn't. You must promote.



This  means  optimizing  your  business  blog  for  search
engines, announcing new posts on social media sites,
connecting  with  other  bloggers,  and  telling  offline
customers to check it out.

Be nice about it, but promote, promote, promote.

Blog Neglect

Your blog is an important part of customer relationship
management. Don't start it up and then abandon your
readers. Make sure that you are committed to updating
it and keeping it going for the long-term.

Remember, if you don't have the time then don't start
in  the  first  place.  If  you  are  in  business  online,  you
need a business blog. But more than that, you need a
good business blog.

Not Monitoring Comments

A  blog  isn't  just  a  static  website.  It's  a  dialogue
between you and your customers. And that takes work.



Comments make your business blog interactive. When
your customers leave a comment, you should be there
to reply. This shows the human side of your business. It
brands you as a friendly expert and builds trust.

Once you have got your business blog going, you can
outsource the writing if you don't have enough time to
do it yourself. 

Find a ghostwriter online and give them topics to write
about.  Edit  their  work  so  that  it  keeps  a  consistent
tone. Sometimes when you get busy or burned out, it
helps to hire someone else with fresh ideas.

You can also work with someone to help monitor and
answer  your  blog  comments.  Perhaps  you  can
exchange something of value – services, products, etc.
– if you can't afford to hire it done.



10 Business Blogging
Secrets You Can Learn
From The Big Kahunas

Just because you happen to be a small business does
not mean you have to blog like one. That is the great
thing  about  the  Internet  –  it  creates  a  level  playing
field. Even if you run a business out of your bedroom
closet, you can blog like a pro. 

Here are 10 secrets to blogging just like the big guys.

Write Magazine Headlines

Write headlines just like magazines use. Take a look at
a  magazine  and  see  how  their  headlines  grab  the
attention of the reader. Try to create titles that make
the reader think, “Wow, what's this?”



Talk to the Reader

The  biggest  mistake  business  bloggers  make  is  that
they often write as if they are talking to a stuffed suit
instead of a real person. Use a conversational tone and
write just as if you are talking to your friend. 

Keep paragraphs and sentences short and to the point.

Share Everywhere

Don't  be  stingy.  Share  your  content  with  everyone,
everywhere. 

Rather  than  just  posting  it  on  your  blog,  put  it
everywhere  you possibly  can.  Install  an  RSS  feed on
your social media site. 

Never feel like you are giving away precious nuggets of
knowledge with  your  content.  It  is,  in  fact,  this  free
helpful information that is going to get them coming
back for more, and which is going to to brand you as an
expert, and the go-to person, in your field.



Make Sharing Easy

Encourage readers to share your content and make it
easy for them to do so. Put Facebook “Like” buttons,
Twitter  “Tweet  This”  buttons,  Google+  +1  buttons,
Pinterest “Pin it” icons, and any other sharing plugins
on your blog that you can. 

Don't only provide share links to social media sites you
frequent. Add in share links to all the popular services
whether or not you use them. Just because you don't
like that one doesn't mean your reader feels the same
way. A share there is as important as a share on a site
you like.

Your goal is to get everybody showing your content to
their friends. This means massive exposure.

Go Beyond the Written Word

Your  blog  doesn't  have  to  be  text  only.  In  fact,  it
shouldn't  be.  It's  easy,  and  important,  to  embed
pictures, videos and other multimedia on most types of
blogs. 



Where possible, give your readers something to look at
and  something  to  do  in  your  blog  posts.  Great,
relevant, pictures help readers visualize what you are
writing about. 

Videos  provide  controlable  animation and sound.  Be
sure to provide controls so the site visitor can pause
and restart, control volume, and rewind to see it again
or go over parts they didn't at first understand. 

Never auto-start video with loud sound!

Always Use Images

For every blog post, use at least one image. You can
either pay for these from royalty-free stock image sites,
or contact image owners and ask for their permission
to use their images. 

Another  idea  is  to  create  your  own  image  (your
products, for example). These can then be shared on
Pinterest for more traffic and links.

Be sure to understand the best image SEO practices.



Link to Other Blogs

Lots of people forget that blogging is social media. Its
greatest advantage is that you can build a network of
like-minded bloggers. Link your blog to other blogs and
visit  once in a while  to read what they are blogging
about. 

Leave comments on their blogs, and other feedback as
appropriate, and they will do the same on yours.

Encourage Comments

Ideally, you want your blog to get comments. It's tough
at  first,  but  you  can  get  comments  by  ending  your
posts with questions like, “Have you ever experienced
this? If so, please let us know.” 

You  can  also  install  the  plugin  Commentluv,  which
displays your commenter’s latest blog post from their
own website. This encourages them to comment and
gets you traffic.

https://wordpress.org/plugins/commentluv/


Analyze Everything

Keep an eye on your blog's analytics so that you know
what works and what doesn't. Look at traffic sources,
visitor behavior, bounce rate, and which pages get the
most readership in your site. You should also monitor
comments, clicks, conversions and sign-ups. 

Don't let analysis take control, however. Some people
get  so  caught  up  in  the  numbers  the  forget  their
original purpose. While analysis is good, writing more
posts is better!

Treat It Like a Business

Your  business  blog  isn't  a  hobby.  It's  part  of  your
business and it should be treated that way. Get into a
regular routine of blogging and set aside specific times
for blog maintenance. 

Take your business blog seriously and your readers will
too. Engage your site visitors and they will engage you
back. If you want answers, ask questions. If you want
comments, make it easy for visitors to do so.



Wondering  what  to  blog  about?  Check  out  online
forums,  social  media  sites  and  Q&A  sites  like  Yahoo
Answers  and  search  for  keywords  related  to  your
business. 

With just a little exploration you will see what people
are  talking  about  and  what  things  they  are  asking
questions  about.  Use  these  as  factors  blog  post
starters.

If you are having trouble coming up with enough ideas
for your business blog, look me up. I have more ideas
for good blog posts than I will ever have time to right. 

Let's chat.



How You Can Increase
Your Income With

A Business Blog

While a business blog is a great tool for marketing and
building  relationships  with  customers,  it  can  also
provide  new  revenue  streams.  It  can  help  you  to
increase your earnings, both directly through the site
and in more indirect ways. 

Here are several ways your business blog can do that
for you.

Showcase Your Products and Services

You  can  use  your  business  blog  to  showcase  your
products and services, and explain to your customers
how they can benefit from them. Your customers may
not necessarily know about everything you offer.



A subtle way to do this is to write general information
articles  offering tips  and advice  on how to  use your
products. 

If you're a developer who creates apps for businesses,
for example,  you can teach them how to design and
implement their own apps. This gives them information
they can use and when they are done consuming it,
they are already on your site where they can order.

Build an Email List

A blog may be a great way to communicate with your
customers,  but  an  email  list  is  even  better.  With  an
email  list,  readers  subscribe  to  receive  updates  and
offers from you directly to their email in-boxes in the
form of regular email newsletters. 

You send out messages offering helpful tips and news
about  your  business,  along  with  a  few  promotions.
Your list  is  already interested – as indicated by their
subscription -- and ready to buy. 

Whenever you make an offer, you will get sales.



A great way to build your list through your blog is to
put an opt-in form on the sidebar. This is a form that
asks for their name and email address to subscribe to
your newsletter. 

In  order  to  entice  them  to  sign  up,  offer  them
something of  value for  free,  such as an instructional
guide, a discount on your services, or a coupon. 

Earn Through Affiliate Income

Instead  of  just  blogging  about  your  products  to  get
sales  directly  through  your  site,  you  can become an
affiliate  for  products  and  services  your  customers
would like and blog about those as well. 

For example, you write a blog post about a service your
customers would enjoy and include your affiliate link in
your blog post. When they click the link and buy the
product, you get a commission.

The  first  step  in  becoming  an  affiliate  is  to  join  an
affiliate network. Then, browse the products they offer
and find things your customers could use. 



Affiliate networks make it  extremely easy to do this.
The challenge is to know your readers and what they
like so that you can choose products perfectly suited
for them.

There  are  also  many  great  individual  entrepreneurs,
not  marketing  through  affiliate  networks,  who  offer
direct affiliate programs through their sites. You might
also choose to do this to allow others to promote your
products or services.

Earn Through Ads

You can also earn money through ads placed on your
blog. This is a classic method for monetizing blogs and
it still works today. Like the affiliate tactic, the key is to
place compelling ads that offer things your readers can
really use. 

It is important to know that advertisers are paying for
space on your blog so they can get more eyes on their
own products. This means is that before you can start
selling ad slots, you need a large readership and lots of
visitors. 



It all comes down to traffic. Traffic is what allows you to
charge good money for your blog real estate.

So It All Comes Down To Traffic

No  matter  what  you  plan  to  do  with  your  business
blog,  your  number  one  priority  should  always  be  to
provide  value  to  your  readers.  Content  –  valuable,
authoritative,  interesting,  educational,  entertaining,
and  engaging  content  –  is  the  foundation  of  any
successful blog. 

A successful blog is about traffic – satisfied traffic that
comes to you looking for, and finding, what they are
interested in. Content in the form of good blog posts is
the way you develop that traffic.

If you over-deliver on what people want, your blog will
have  all  the  traffic  you  will  ever  need.  And  it  will
achieve its  aim of connecting you to your customers
and building a long-term relationship.

That's what good business blogging is all about.
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business  planning,  marketing  and  promotion,  and
online services, has helped thousands of people from
many  countries  around  the  world  successfully  build
and expand their online businesses.

Steve is the founder of WizardsPlace and From Website
To Wealth. He is always approachable, affordable, and
is glad to talk  to anyone who wants to discuss their
online  presence  needs.  The  first  half-hour  call  with
Steve is always free.
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